IC agents to steer awareness
campaignfor retail investors

Move comes ahead of India's largest IPO, expected |ater this year
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After ‘mutual funds sahi hat’, it could be
the turn of something like ‘stock market
sahihai’. Ahead of what will be India's
biggestinitial public offering, expected
later this year, the government and the
insurance major are planning ahigh-
decibel awareness campaign for retail
investors to ensure their participation in
large numbers. “It may be alongthe lines
of the highly successful campaign on
mutual funds,” an official privy tothe
developmentssaid.
The campaign will mainly target

investorsin tier Il and tier II cities,

and will be organised throughthe
- vast network of LIC agents to make

the policyholders aware about investing

in stockmarkets. LIChad about 2.28

million agents as on March 31,2020,

and theywould be leveraged for
this exercise.
However, the drive will focus on

COVER DRIVE_

) Govtwants to nudge LIC
policyholders to invest in stock
markets who otherwise consider
such investments risky

) Network of 2.28 million LIC
agentsto undertake the exercise

) The drive will not promote
subscription to LICIPO as Sebi
guidelines require companies
to file offer documents before
IPO promotion

) Exercise planned ahead of LIC
1PO as govt is looking to reserve

specifically on subscribing to the LIC
IPO, asthe insureris yet tofile its offer
documents, an official said.

In an effort to give LIC policyholders
an opportunity toownapartofthe
insurance company, the government
will reserve up to10 pet cent of the issue

quotain the offering gets fully
subscribed.

Although stock markets have seen
impressive participation by retail
investors of late, the government wants
toimprove the participationof LIC
policyholders based in tierIland tier ITT

size for them. The governmentis keen
on ensuring that the policyholders’

raising awareness about stock
investments and their benefits, and not’

cities who otherwise consider investing
in stocks risky. Turn to Pag

also have the option to open
such accounts in any bank of
their choice.

 Ucagents...

According toareport by prime-
infobase.com, the holdings of
re:tajl investors in the compa-
nies listed on the National
Stock Exchange reached a
reco_rd high of 7.18 per cent in
{\pnl-June from 6.96 per cent
. in the January-March period,
The awareness drive would
alsq cover assisting policyhold-
ers in smaller cities and towns
to open demat accounts so that
they can start investing in
stocks. Demat accounts would
pe opened through IDBI Bank
in which LIC holds 49.24 per
cent, and policyholders would

! This exercise would be
1nd.ependent of the IPO mar-
keting that would be done by
Concept Communication,
which has been shortlisted as
the advertising agency for the

. IPO. The advertisement cam-

paign would be initiated after
the filing of the offer docu-
ments with the Securities and
Exchange Board of India, as
mapdated by the regulator.

‘As any current campaign
cannot specifically focus on
subscribing to LIC’s IPO
because the insurer is yet to file

-its offer documents, the drive

has been planned to give a
push to participation in stock
ma}'kets by retail investors and
policyholders," the official said.



