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Retail participation in IPOs turns lacklustre
as investors eye quality over listing gains

MODERATE DEMAND. Only five of 12 issues in July saw double-digit retail oversubscription; six recorded single-digit demand

=)
Suresh P lyengar
Mumbai

Notwithstanding the early
signs of a revival in the
primary market, retail parti-
cipation in initial public of-
ferings (IPOs) has remained

lacklustre as investors have -

focussed on the quality of is-
suances over the lure of list-
ing day gains.

Of the 12 issues that hit
the market in July, the retail
portion of only five was sub-
scribed in double digits,
while six companies re-
gistered single-digit sub-

" scription.

Retail participation in an
IPO refers to individual in-
vestors applying for shares
of up to %2, lakh in main-

. board issues. Mainboard
IPOs typically reserve at
least 35 per cent of the net
offer for retail individual
investors.

The retail portion of the
%9,275-crore Manipal
Health Enterprises — the
second biggest issue this
year, after SBI Funds Man-

agement — was undersub-
scribed as it received bids

- for only 93 per cent of the

shares on offer.

The company recorded a
listing day gain of 11 per
cent.

The retail portion of the
SBI Funds Management
1PO 0f 9,812 crore was sub-
scribed four times. It re-
gistered a listing day gain of
7 per cent.

The funds raised and the
number of IPOs in July have
been the highest so far in
2026 as sentiment in the

secondary markets has
bounced back. In all, 12
companies raised 28,646
crore last month, against
seven companies mopping
up 2,718 crore in June, ac-
cording to data sourced
from PRIME Database.

LISTING GAINS DIP
Pranav Haldea, Managing
Director, PRIME Database
Group, said retail investors
primarily come in for listing
gains, as corroborated by a
SEBI study.
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gain falling from 30 per cent
in 2024 to just 6 per cent in
2026, retail participation
has dipped, as is also shown
by the average number of
IPO applications, which
have declined from 18.86
lakh ih 2024 to just 9.85 lakh
in 2026.

“Investing for listing
gains is a completely accept-
able strategy. My only advice
to retail investors, though,
would be to exit even if the
IPO lists at a discount, as
they have not done any ana-
lysis on the long-term pro-

spects of the company," he
said.

INVESTMENT AVENUES
Uday Patil, Executive Dir-
ector, PL Capital, said the
lacklustre retail participa-
tion in IPOs can be attrib-
uted to weak post listing
performance, higher valu-
ations, availability of altern-
ative investment opportun-

ities, and macro-economic

uncertainties.
“Valuation continues to

be one of the primary con-

cerns from the retail in-

vestors’ perspective. Gone
are the days when most
IPOs were heavily oversub-
scribed only to benefit from
listing gains,” he said.

Gaurav Bhandari, CEO,
Monarch Networth Capital,
said the average listing gains
have collapsed to 8 per cent
last fiscal from 30 per cent in
FY25, with median gains at
just 3 per cent. Retail parti-
cipation in India has always
been alisting-gain game, not
an equity-ownership de-
cision. Moreover, issuers
and bankers price in the en-
tire next three years of earn-
ings, leaving no margin for
the buyer, he said.

Krishna Patwari, Founder
and Managing Director of
Wealth Wisdom India, said
the SEBI data for June sug-
gests that retail investors
are becoming more select-
ive and do not want to fund
promoters’ exit.

Mainboard IPOs raised
1,652 crore across just
three issues, with about 60
per cent of the issues com-
prising Offers-for-Sale, he
said.



