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Many Join pre-IPO

Returning to Route

Placement Queue
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Rounds help set valuation, draw investors

HimadriBuch

Mumbai: Pre-IPO placements
are making a comeback after a
subdued start to 2026, with com-
panies seeking to capitalise on
strong institutional demand

- for upcoming public issues by

locking in valuations and
bringing in marquee investors
ahead of theirlistings. .
Sofarin July, three companies
have raised funds before laun-
ching their initial public offe-
rings. At least four companies,
including SBI Funds Manage-

ment, are planning such share
sales for institutions in the we-
eks ahead. A pre-IPO place-
ment allows companies to sell
shares to institutional inves-
tors before launching the share
sale. This helps them lock in va-
luations and broaden the inves-
tor base ahead of listing.
“Pre-IPOplacementsare beco-
ming an important bridge bet-
ween private capital and public
markets in India,” said Kailash
Soni, head of India equity capi-
talmarkets at Goldman Sachs.
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“Companies increasingly de-risk listings
by securing commitments from marquee
institutional investors amid global uncer-
tainties,” said Soni.

After an overheated phase in 2025, when'

capital markets saw a strong surge culmi-
nating in 20,412 crore of pre-IPO activity
in the December quarter, the momentum
cooled in 2026. Pre-IPO deal values fell to
%3,156 crore in the March quarter and furt-
herto %565 crore in the June quarter. Howe-

ver, this slowdown is seen reversing, with |

deal pipelines showing a revival as condi-
tions stabilise and IPO activity picking up.

In July so far, power transmission firm
Karamtara Engineering has raised 75
crore in a pre-IPO round. Medical Devices
maker Biorad Medisys raised about 3400
crore. Silver Consumer Electricals raised
%150 crore.

_“SBIFundsManagementis contemplating
a pre-IPO placement of nearly %2,000 crore
ahead of its IPO launch while Chennai-ba-
sed NeubergDiagnosticsaims toraise 3500

crore in a pre-IPO funding round over the
T
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nextthree to six months.

Investment bankers said such rounds are
increasingly becomingpartof the IPO pla-
ybook. }

“A pre-IPO placement helps de-risk the
IPO itself by taking some chips off the tab-
le and the selling shareholders, especially
PEHs (private equity holders), with sub-
stantial holdings in the IPO companies,
can offload partial stake before the IPO,”
said AnuragByas, director, equity markets
solutions, Rothschild & Co.

_Earlier this year, Infra.Market raised Rs
500crorein pre-IPOround. Milky Mist Dai-
ryraised 482 crorefrom Temasek’s Jongs-
ong Investments, while Calibar Mines rai-
sed 100 crore in two pre-IPO rounds. Ste-
amhouse India secured 50 crore from Sin-
gularity and Niveshaay Sambhav Fund.
Advit Jewelsraised nearly 323 crore.

Historically, such placements have mo-
ved in tandem with IPO cycles. During
strong markets, they aid price discovery
and allocation efficiency while in volatile
phases, they help issuers secure capital
and validate valuations ahead of alisting.

For investors, this offers an early indica-
tiononthevaluationat whichacompany is

- willing to raise capital and level of institu-

tional interest ahead of an IPO.
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