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and the same number debuted
below their issue price.

Sentiment.has also weak-
ened among high-net-worth
individuals (HNIs). Since Feb-
ruary, over half of the main-
board IPOs failed to see full
subscription from HNIs.
Recent examples include
Aegis Vopak Terminals and
Ather Energy, which also fell
short in the HNI category,
reflecting broad-hased reluc-
tance.

“Retail investors, who typi-
cally follow institutional cues.
and enter the market later,
arecurrently adopting a cau-
tious stance amid geopoliti-
cal tensions and market vola-
tility,” said Nipun Lodha,
head of investment banking
at PL Capital. “With many
mid-cap portfoliosin thered
and recent IPOs failing to
deliver strong listing gains,
they arelikely to stay on the
sidelines until sentiment
improves.”

On the SME front, while
most IPOs were fully sub-
scribed, momentumis fading,
Since February, nearly 40%of
SME IPOs have seen retail
demand drop below two times
the shareson offer, indicating
growing caution among indi-
vidual investors. “Heightened
uncertainty duetoglobal geo-
political tensions has triggered.
greaterriskaversion, prompt-
ing retail investors to take a
cautious, wait-and-watch
stance,” said Prateek Indwar,
managing director and head of
capital marketsat InCred Cap-
ital.

Lofty valuations are alsoa

key deterrent, analysts say.
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“Retail investors are becom-
ing increasingly cautious
about IPOs, mainly due to
sky-high valuations,” said
Siddharth Jain, fundamental
research analyst at YES
Securities. “Take Leela
Hotels, for example—its [PO
came with a P/E ratio over
200, and Aegis Vopak was
priced at 60x EV/Ebitda and
258x P/E (based
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mentand reinforced caution,”
said Indwar. “However, mar-
ket conditions are showing
signs of improvement, as
reflected by the decline in
India VIX—from a peak of 22.8
in April to 15.8 currently—
indicating reduced market

volatility.”
Despite the current slow-
down, the IPO pipeline
remains strong.

on FY25 esti- 66 companies As of now, 66
mates). For haveSebinodto companies have
many investors, raise ¥1.06 tnin received approval
those numbers from the Securi-
Jjust don't make av':;gsélzgsa?ce tiesand Exchange
sense, especially fi ffa Board of India
when 90% of oroifers (Sebi) to raise

IPOs in the past

year have ended

up trading below

their listing prices.”
The poor aftermarket per-

formance of recent listings has

only deepenedth ern. Of

worth ¥1.1tn 21,06 trillion,

with another 72
awaiting clear-
ance for offerings worth 311
trillion. Market experts believe
thetide could begintoturnby
ber, buoyed by posi-

the mainboard IPOs withissue
sizes above %500 crore
launched in 2025, four are
currently trading below their
issue price.

“This underperformance
has dampened retail senti-

tive triggers.

June to August will bea crit-
ical test period, with IPOslike
Credila Financial Servicesand
National Securities Depository
Ltd (NSDL) in the queue. But
the real buzz may come from

startups EEI’USS Indla

marquee names like National
Stock Exchange and HDB
Financial Services Ltd, which
already have strong retail
engagement in the pre-IPO
market.

“Things are likely to
improve as Ql and Q2 results
startcomingin, bringing some
buoyancy with better per-
formance. At the same time,
policy stability is expected
post the 90-day tariff window,
ending around 28 June. By
September, we should see
greatermarket stability. From
aretail investor’s perspective,
the IPO market will likely
begin tolook attractive again,”
said Lodha.

Indwar expects a sharp
reversal in this trend in the
near term as geopolitical ten-
sionsbegin toease. “Addition-
ally, a few high-quality IPOs
delivering stronglisting gains
could serve as a catalyst to
revive retail interest,” he
added.

According to Jain, with
listing gains looking uncer-
tain, many retail investors
are gravitating toward the
secondary market, where
established stocks offer a
safer and faster alternative,
y 2025 saw sluggish IPO
ac amid post-election
jitters, global uncertainty,
and trade tensions. While
some calm has returned in
May, retail sentiment
remains subdued.

For interest in IPOs to
recover, several conditions
must align: greater market sta-
bility, more realistic pricing,
and IPOs that offer meaningful
gains. When pricing and
growth prospects meet, retail
investors do come back.

Fading buzz

Key mainboard IPOs since February.
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Retail frenzy fizzles
as IPO market cools
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has lost its allure for retail
investors this year amid
heu.,hlultd global tensions,

I ndia’s public listing party

Fcbl uary, their participation
hascooled in both mainboard
and small business maiden
offerings, raising concerns
about whether upcoming

issues canrevive enthusiasm.

So far this year, only 14 |

mainboard initial public offer-
ings (IPOs) have hit the mar-
ket—barely half of the 29 seen

during the same period last
vear. On the small and

medium enterprise (SME}
platform, 72 companies have
so far tapped the capital mar-
kets, down from 92 ayear ear-
lier.

The decline reflects E! OW=
ing caution ameng companies
asinvestors lose theirappetite
for fresh is 3

Here is more proof, March
stood outasanunusual pause,
withnomainhoard IPOsatall,
while issues in February and
May struggled to garner sub-
seription and post-listing
gains. According to Prime
Database, four out of nine
mainbeard IPOssince Febru-
ary failed to get fully sub-
seribed in the retail category,
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