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Mumbai: It's second time lucky for
online matchmaking service provi-
der Matrimony.com, which listed on

the bourses on Thursday, becoming

one of the very few internet compa-
nies to go public.
Matrimony.com,
however, made a
weak public de-
but, opening flat
atthelistingpriceof
3985, with the stock
falling steadily du-
ring intraday trade
before closing8.7% 1o- 4
werat?899.1/shareon *
the NSE.
In contrast, the com-
pany saw its [PO being 3k
oversubscribed 4.4 times W
for the issue through
which Matrimonycomrai-
sed over ¥500 crore. The T
firm raised 180 crore thro- |
ughafreshissuewhileanof- |
fer for sale (OFS) was made
forover37.6lakhequity sha- &
resatapricebandof 2983985 §
per share. The promoters g
andsomeof theinvestors,in- §§
cluding private equity firms
Bessemer Venture Partners,
JPMorgan Asset Manage- ¥ i#§
ment and Mayfield underto- ' 8
ok the OFS. This has been 3
Matrimony’s second attempt
at goingpublic after the com-
pany scrapped its IPO p!

[

in December 2016 citing weak market
conditions. From an Ebitda of 7.2
crorein FY16, Matrimonycom hasse-
enits Ebitda swell over eight timesin
FY17 t0359.2 crore, with the firm gui-
ding for T80 crore as its FY18 Ebitda.
This has led to a robust valuation for
the company ataboutz2,225 crore.
Matrimony’s public stint has been
" closely watched by
marketgoersgiven
the Indian inter-
net ecosystem’s
poor IPO run
amidst
steep los-
- ses; To be
_ sure, the
last big
stock
market
listing by an Indi-
an ecommerce firm
. was that of Infibeam
R in April 2016. Only
i three other Indian in-
ternet companies have
i opted for IPOs oyer the
pastdecade—InfoEdgein
71| | 2006, MakeMyTrip in 2010,
and JustDial in 2013. But
unlike its peers, Make
MyTrip is listed on NAS-
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' Listing is the final stage in the life cycle of acom-

~ pany... Several (consumer internet) companies
have grown to that level and have reached that

~+ stage(onlynow)

DAR — a crucial factor for startups
considering a public stint as they se-
ek better valuations. While Matrimo-
ny’sIPOhasbeentwoyearsinthema-
king, industry experts are mixed on
whether thisisaharbingerof change
for the larger ecosystem especially
ecommerce, when itcomestoapublic
listing. “Whateverthekindof compa-
ny; you need profitability for public
markets, atleastsome operatinglevel
profitability, certain sizes in terms of
revenues and market capitalisation.
Ecommerce seems most difficult
when it comes to public markets, We
are hoping the process will get faster
but there’s no clear pathway right
now,” Pranjul Srivastava, Senior VP
of ICICISecurities, told ET.

But one camp of industry watchers
also believe that the lack of IPOs is
not endemic to internet businesses
alone and is natural given the life cy-
cle of these businessesreachingade-
cadeof theirexistenceonlynow. “Lis-
tingisthefinalstage in thelifecycleof
a company after angel investment,
venture capital and private equity
stage. Several (consumer internet)
companies have grown to that level
and have reached that stage (only
now),” explains Pranav Haldea, MD
of researchfirm PrimeDatabase.




